TEXAS TOURISM
FY16 BRAZIL FLOWCHART
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v
Cable TV - Discovery Channel (:15) 60 60 210 142,272 29,877,120
Cable TV - Home & Health Channel (:15) [ 60 | 210 121,600 25,536,000
Cable TV - TLC Channel (:15) 60 60 210 61,408 12,895,680
TV TOTAL 630 68,308,800
DIGITAL
Google Displays Network 31 29 30 30 31 305 18,000 5,490,000
Facebook Ads 30 31 31 31 31 305 5,000 1,525,000
DIGITAL TOTAL 610 7,015,000
PRINT
Panrotas * q 5 52,000 260,000
Mercado & Eventos (15cm x 20cm) 1 1 1 | 1 | | 1 | | 1 | | 1 | 7 110,700 774,900
PRINT TOTAL 12 1,034,900
Contingency
CONTINGENCY TOTAL
GRAND TOTAL 76,358,700




