TEXAS TOURISM
FY16 BRAZIL FLOWCHART

4.20.16
September October November December January March May July Number of Target audience )
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TV
Cable TV - Discovery Channel (:15) 220 142,272 31,299,840
Cable TV - Home & Health Channel (:15) 255 121,600 31,008,000
Cable TV - TLC Channel (:15) 255 61,408 15,659,040
TV TOTAL 730 77,966,880
DIGITAL
Google Displays Network 31 31 29 275 19,964 5,490,100
Facebook Ads 31 31 29 275 8,319 2,287,725
Brazilian Facebook Page Promotion 180 5,000 900,000
DIGITAL TOTAL 730 8,677,825
PRINT
Panrotas | 1 1 | 1 1| 1] 7 52,000 364,000
Mercado & Eventos (15cm x 20cm) 1 1 1 1 [ 1 9 110,700 996,300
Mercado & Eventos WTM Issue (21 cm x 28cm) | 1 | 1 110,700 110,700
PRINT TOTAL 17 1,471,000
Contingency
CONTINGENCY TOTAL
GRAND TOTAL 88,115,705
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